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UM ADDS STABILITY TO MISSOULA ECONOMY, 
RESEARCHERS SAY
by Carol Susan Woodruff 
UM News and Publications
The University of Montana is a cornerstone of Missoula's economy, 
according to an analysis by UM's Bureau of Business and Economic Research.
In addition to being one of Missoula's largest sources of labor income, 
the university provides tens of millions of dollars worth of business annually 
to city merchants and is a population magnet for the Garden City.
"The University of Montana contributes both to the growth and the 
stability of the Missoula economy," says Paul Polzin, the Bureau's director of 
economic forecasting. "The stability of the university helps to counter the 
volatility of the local wood-products industry."
Using figures compiled from 1984, the latest year for which complete 
statistics are available, the Bureau estimates that UM students, faculty, 
staff and administrators daily spent $78,000 in Missoula. This translated 
into more than $550,000 a week flowing from the university to Missoula 
businesses.
Last year, students alone spent an estimated $27.6 million with Missoula 
merchants for such things as clothing, food, housing, sporting goods, travel, 
food and entertainment, according to the Bureau's study.
(more)
F.cImpact— add one
Faculty, staff and administrative salaries totaled $29.7 million in 1984, 
nearly all of which was spent in Missoula and surrounding communities.
The economic impact of UM salaries is multiplied as each dollar spent is 
later respent in the community. Using a conservative multiplier factor of 1.7
—  meaning each UM-generated salary dollar is spent 1.7 times in the community
—  the Bureau estimates that the economic impact of UM employee spending last 
year was $50.5 million.
UM provided 12.4 percent of Missoula's basic-industry labor income in 
1984. This figure compares with 38 percent from the wood products industry, 
38.9 percent from federal agencies, 12.8 percent from trucking, 8.6 percent 
from trade centers and 12.2 from all other sources.
The Bureau estimates that in 1984, the families of each of UM's 1,232 
faculty and staff members employed the equivalent of at least two local service 
families —  including doctors, lawyers, bankers, salesmen, mechanics and 
others.
UM also is a major contributor to the Missoula-area population. In 
the fall of 1984, for example, the number of UM students, faculty and staff 
totaled 10,445 (not including duplication of staff and students). This number 
is roughly the same as the population of the city of Kalispell. UM's total 
population amounts to about a third of the population inside the Missoula 
city limits.
The university has an appropriated budget of $36.4 million for the 
1985-86 academic year —  74.6 of which comes from the State General Fund and 
the six-mill levy. Student fees provide 23.2 percent of UM's budget, while 
another 2.2 percent comes from other sources.
(more)
Fx Impact— add two
"The university is an absolute top-shelf economic factor in this 
community," says David Owen, executive vice president of the Missoula Chamber 
of Commerce. "It's a primary industry, which is the No. 1 dollar a community 
is after. It has a stabilizing effect on this community and is responsible 
for Missoula's unemployment being lower than that in some other Montana 
cities."
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